Life

New age movement
As the daughter of a man who only started running in his late 60s and is currently
training for his second marathon, Aislinn Kelly is well aware of the pull – and the
benefits – of exercise for people over the age of 50. She talks to three experienced
fit pros about catering to – and being part of – the older fitness generation.
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level they need to be training at, but they’ll do it
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Avoiding a ‘beasting’ is a recurring theme and
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As we end our conversation, Ferguson is
thoughtful, “As I get older, I sometimes ask my

that the more mature client doesn’t want to go

Staying power

“hell for leather”, as Ferguson puts it. “When I’m

The older population is loyal, according to

in my tracksuit and leotard?’ But then I think,

teaching my 50+ exercise to music class, it’s not

Ferguson, and there’s a social element that isn’t

as long as my classes are full and I love it, why
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should I stop?!” fp

Keeping it real

Attracting 40+ women

As I chat to these three fit pros who have more
years’ experience in the industry than I’ve been

Noelle Watson has a women-only brand marketed at the over-40s. She
believes in speaking to this population “in their own language. So many
of the women I speak to tell me they’ve lost their sparkle. They want the
‘old me’ back. At age 45, women don’t want to look ripped – they want
to look sexy, curvy, have energy, gain confidence, wear the clothes in
their wardrobe and start getting compliments again. So, I would avoid
language like ‘We’re going to transform your abs and get you ripped’! I
offer a free ebook called How to Get Your Sparkle Back and I display real
testimonials and photographs of my clients on my website to show how
they’re getting their lives back. Prospective clients have to look at your
marketing and think ‘they’re talking to me’.” Watson also runs several
joint ventures with complementary businesses, such as hairdressers
and beauticians, a referral scheme to attract clients’ friends and she

alive, I’m desperate not to have a foot-in-mouth
moment where, in my enthusiasm, I say something that sounds patronising. And this, it seems,
is one of the potential pitfalls when working with
the more mature client. Ferguson says, “If I have
younger people covering my mature classes it
doesn’t always go down well. They can’t relate to
the age group like I can – I can say ‘at our age’
instead of ‘at your age’! Don’t be patronising with
elements like the music. I might like a bit of rock
and roll but I don’t want to hear Tiptoe Through
The Tulips!”
Watson, who works exclusively with women
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husband, ‘Do I look a bit silly going out like this
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Lead from the front

offers a guarantee. On the advice of marketing coach Lucy Johnson,
she also runs success panels, where she delivers a free workshop and,
afterwards, brings a panel of her clients out to tell the audience in their
own words what they have achieved since joining her programmes.
“They do a great job of selling my services and I find new clients
queuing up at the end of the workshop!”
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